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10 Key Concepts:

1. To increase your profits measure your results
2. Code every ad

3. Clarify your objective and stay focused

4. Never run a full page ad – frequency beats size

5. Pay for position – right hand top

6. Do something that’s totally outrageous – know your media

7. Go standby – or wheel and deal

8. Boost response by changing the type – point size important – use lead between the lines

9. Never, never, never use all caps

10.  Indent paragraphs

11. Use a drop letter – 4 chances to tell your story – the headline, the full body, the sub-headlines, and  picture and caption

12. Repeat your story in the coupon

13.  Tell your story with sub-headlines

14. Every picture demands a caption

15. A good story never stops in the middle

16. Make your ad look like an editorial

17. Test, test, test and keep testing – split runs tests two ads – approximating split runs (two inserts), in the mail – only test the price, the offer and the headline

18.  Let your customers point the way to profit
19.  Watch what direct response advertisers are doing and plagiarize, plagiarize, plagiarize…

20. Rules are made to be broken

21. Listen to the market

22. Never put everything in your ad – always have something more to offer – first impressions are last (ing) impressions.
5 Statistics / Quotes / Comments

